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1.  Introduction 

In July 2020, Canada Lands Company CLC Limited (CLC) purchased the 1495 Heron Road property 
with the intent to redevelop the site as a mixed-use development consisting of resident, commercial, 
retail and open space. The development plan for CLC’s land will consider the future plans of the Ottawa 
Catholic School Board and input from the community and a variety of stakeholders.  See Appendix 1 
for a map of the site. 

This report is a summary of the comments and feedback CLC received during the virtual public 
engagement period from March 22, 2021 to May 1, 2021. All of the email comments are attached in 
Appendix 2. 

2. Canada Lands Company CLC Limited 

CLC is a self-financing federal Crown corporation specializing in real estate and development, and 
attractions management. For more than 25 years, the company has developed some of the most 
sought-after communities in Canada while serving as the innovative steward of some of the country’s 
most iconic attractions: the CN Tower and Downsview Park in Toronto, and the Montréal Science and 
the Old Port of Montréal. 

The Company reports to the Parliament of Canada through the minister of Public Services and 
Procurement. The company’s goal in all it does is to produce the best possible benefit for Canadian 
communities and the Government of Canada. Canada Lands Company works to achieve its mandate 
with industry leading expertise; the company prides itself on its consultation-based approach to 
pursuing community-oriented goals, environmental stewardship and heritage commemoration with 
all its projects across Canada. 

3. Project Overview 

a. Site Context 

The property located at 1495 Heron Road in Ottawa is a 7.3 hectare (18.04 acre) institutional site 
consisting of twelve buildings, acquired by the federal government in 1973 for use as a training centre.  
The property is located within the Guildwood Estates neighbourhood in the Alta Vista community. The 
property is bound to the north by parkland area and existing single-family residential dwellings.  To the 
south, the property is bound by Heron Road and medium to high density mixed residential and 
community buildings. To the west, the property is bound by St Patrick High School which was originally 
built in conjunction with the subject property, the Queen of Angels School and Orlando Park located 
further beyond. The former St. Patrick High School and Queen of Angels School site are owned by the 
Ottawa Catholic School Board. To the east, the property is bound by single family residential dwellings.  
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The twelve buildings on site, buildings A-M, are dispersed amongst the site consistent to the lands 
original designed use as a campus facility. Under the original owners, Les Seours de la Congregation 
de Notre-Dame, which was the first religious order founded in Canada, buildings A-L were constructed 
between 1963-1965. Upon the federal government acquiring the property in 1973, this site was used 
as training, office, and meeting facilities. Building M was constructed in 1975 to provide for additional 
office and classroom space.  The buildings on-site consist of a total gross floor area of approximately 
20,312 sq. m (218,636 sq. ft). The exterior of the property includes ample surface parking spaces 
located along the eastern portion of the site and two tennis courts located along the northeastern 
portion of the site. 

4. Virtual Public Engagement 

a. Approach 

On March 22, 2021, CLC launched its public engagement process virtually to gather the public’s 
comments and ideas on the future of the site. The website was available in both English and French 
and was open for five and a half (5.5) weeks closing for comments on of May 1, 2021. 

b. Public Outreach 

CLC used multiple methods to inform the public about its public engagement process. CLC sent out 
9,502 post cards to the community surrounding the property.  

CLC also posted about the virtual engagement on the CLC social media platforms (Appendix 3Four (4) 
posts were shared on the CLC twitter accounts from March 23, 2021 to April 23, 2021. Four (4) posts 
were shared on the CLC facebook page from March 23, 2021 to April 23, 2021. Posts were shared on 
March 23, 2021, April 2, 2021, April 14, 2021 and April 23, 2021 

CLC sent out letters to the City Councillor, community associations, and the Honourable David J. 
McGuinty.  

c. Website Content 

The website included five (5) sections. 

Section One: About the Site 

Section one included overview and a history sections which provided the public information on the size 
of the property, square footage of the buildings and location context for the property. It also included 
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information on the site history, previous property owners and building uses. CLC included a context 
map showing the different buildings on site and the surrounding building ownership. 

Figure 1: Overview and History of 1495 Heron Road 

Figure 2: Site Context Map 

Section Two: Videos 
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The second section include two videos. The first was a video presentation about 1495 Heron Road 
created and voiced by Canada Lands Company. The second video included drone footage of the site 
to provide context to the public. 

Figure 3: Videos on the website 

Section Three: Discussion Forum  

CLC included four guiding questions to gather feedback on the site. The public was able to comment 
on what uses  they would like on the site and if commemoration was important to them.  

Figure 4: Guiding Questions from the online platform 
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The public was also able to share their ideas on a Site Map. 

Figure 5: Link for the public to post their ideas on a Site Map. 

Section Four: Timeline  

The website included a proposed timeline for the project. CLC proposed a timeline for future virtual 
public engagement and municipal approvals. 

Figure 6: Proposed Timeline for 1495 Heron Road 

Section Five: Frequently Asked Questions 
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CLC included a list of frequently asked questions with information on CLC, the project, and the 
development process. 
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Figure 7: Frequently asked questions 

d. Feedback 

CLC received comments though the virtual public engagement platform, social media platforms and 
by email. All comments were saved, documented and can be found in Appendices 2 and 3. 

CLC received 450 comments on the English and French websites (Appendix 2) and received 14 
comments by email and social media (Appendix 3).  

e. Themes 

CLC reviewed all the public engagement comments and identified five (5) themes that will be used to 
guide the project. 

1. Sustainability, Open Space 

Sustainability and open space were priority features the public would like to see included in the 
future plans. 
What public would like to see incorporated into the future plan: 

• CLC received many comments on maintaining the existing green space. The public would like 
to keep a portion of the land as parkland. A few comments mention they would like to see 
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40% tree canopy. The public would like to keep trees on the property and maintain wooded 
space; 

• The public would like the future development to be integrated with nature. They would like 
walking or biking paths and trees throughout the development; 

• The public mentioned the importance of sustainability features. A few comments mentioned 
including a biodome on the property. The public would like to see the use of sustainable 
construction and construction materials. The public would like to see this as a carbon neutral 
project. Some suggestions included adding green roofs and solar panels to the buildings to 
offset some of the impact on the environment; 

• Bike paths were important to the public. They would like bike paths kept throughout the site 
and for the bike paths to continue to connect the property to Ottawa bike path network; 

• Footpaths were mentioned in a few comments. The Public would like to incorporate 
footpaths throughout the greenspace to connect the site. The public would like to emphasize 
pedestrian movement throughout the site; 

• The public would like to ensure the parkland is accessible to all people; 
• The public would like to see the incorporation of street trees throughout the site. They would 

like the street trees to integrate with the parkland; and 
• The public would like CLC to include community gardens into the plan and green roofs on the 

roofs. The public would like to see features that help combat climate change. 

2. Commemoration, Heritage and Building Preservation 

The public was divided on if CLC should include commemorative features on the site and if CLC 
should retain any of the buildings currently on site. While many people said do not preserve any of 
the old buildings, many people wanted to see the bell tower and chapel preserved. The public would 
like to see commemorative features acknowledging the Indigenous history and the history of the Les 
Seours de la Congregation de Notre-Dame.  

What public would like to see incorporated into the future plan: 

• The public would like CLC to include commemorative features about the history of the 
Indigenous Peoples and the land. The public suggested plaques, public art, and information 
on flora significant to the Indigenous cultures; 

• The public would like CLC to commemorate Les Seours de la Congregation de Notre-Dame. 
The public proposed commemorative street naming and plaques or artefact displays as ways 
to commemorate the history of the site; 

• The public would like to see the name of the new neighbourhood reflect the site’s history; 
and 

• There were many comments about preserving the bell tower and church. The preservation of 
the other buildings was not as important to the public. The public would like to see CLC 
incorporate the historic buildings into the plan and provided Lansdowne as an example of 
how to incorporate historic buildings into a new development. 
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3. Mid-Rise Residential Development 

The public would like to see the site developed into a mid-rise residential community with only a few 
taller buildings included in the plan. The public would like future development to blend into the 
architecture of the current community.  

What public would like to see incorporated into the future plan: 

• The public would like the buildings to be small to mid-rise buildings; 
• The public would like a mix of building types. The public are concerned about taller buildings 

blocking the sun on the existing homes. They want taller buildings away from the existing 
houses; 

• The public would like any taller buildings to be located on Heron Road. They would like these 
buildings to be mixed use; 

• The public suggested using a mix of housing types including single family homes, duplexes, 
row housing and townhouses; 

• The public were mixed on if they want for sale homes or rental units. There were comments 
on including both types of housing; and 

• The public wants the buildings to be integrated with the greenspace. 

4. Community Amenities 

The inclusion of community amenities were important features to the public. The public wants CLC to 
include commercial spaces for small local businesses. They would like to see a recreational facility 
and open space for physical activities, a community center, a grocery store and medical facilities 
included in the plan. The public does not want to see fast food restaurants since there are many fast-
food options already in the neighbourhood. The public would like the site to have a community 
feeling. 

What public would like to see incorporated into the future plan: 

• The public would like to see the inclusion of small commercial or retail spaces for small 
businesses. The community would like to see local coffee shops, bakeries, cafes, grocery 
stores, hardware store, corner store, salons, daycares and medical services. They would like 
to see local small businesses not large-scale chain restaurants; 

• The public would like to see a community center. They would like the facility to have a large 
pool, ice surfaces, running track, multipurpose rooms, rock climbing facilities, gymnasiums 
and greenspace for activities. Some comments have suggested incorporating a facility like 
the Nepean Sportsplex. The public would like the facilities to cater to people of all ages; 
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• They would like facilities for public events to take place in the community. The public has 
suggested to include an amphitheater for outdoor concerts and art presentations. They 
would also like to see a public square or an area where local vendors can set up a market in 
the spring and summer months to sell their products; 

• The local community suggested including a medical research facility. There were many 
comments from the public supporting this proposal. The public would like to see medical 
facilities whether it’s a small doctor’s office or a larger medical research facility;  

• There were a few comments asking for the site to be developed into a senior community. The 
public suggested CLC develop the site similar to Canoe Bay; and 

• The public proposed the creation of an art centre which would host local artists. The art 
centre could also include a theatre for live performing arts. 

5. Affordability  

The public was mixed on having affordable housing on the site. While the majority of the comments 
on affordability asked CLC to include affordable housing, there were some comments requesting no 
affordable housing. 

What public would like to see incorporated into the future plan: 

• The public proposed including co-op affordable housing. They would like the buildings to be 
wheelchair accessible;  

• The public suggested affordable housing for senior citizens. They would like the rent geared 
to the income of seniors; and 

• The public would like to see a mix of two-, three- and four-bedroom affordable units. This 
would allow for affordable housing for young families. 

f. Stakeholder Engagement Summary 

The Social Pinpoint platform generated information on the activity on the website. The English 
website received 5856 total visits with 1993 unique users. The average user spent 1:25 minutes on 
the website. The French website received 879 total visits and had 337 unique users. The average 
user spent 34 seconds on the French website. Overall, there were 6735 visits to both websites and 
2330 unique users. 
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Figure 8: English website stakeholder engagement summary 

Figure 9: French website stakeholder engagement summary 

g. Word Cloud 

The Social Pinpoint platform generated a word cloud image to show the words that were most 
frequently used by the public. 

Community, buildings and space were three of the most repeated by the public and therefore are the 
largest words on the word cloud. Housing, green, affordable and residential were also frequently 
used in the comments. The word cloud show the importance of community amenities, local 
businesses, mid-rise buildings, residential and open space to the public. The words gardens, green, 
environmentally, space and greenspace show the importance of maintaining park space in the 
community. The words midrise, buildings, urban, densification, housing, storey, residential, 
development and low rise show the importance of a mid-rise community to the public.  

1495 HERON ROAD AS WE HEARD IT REPORT 



13 

 

Figure 10: English website word cloud 

Figure 11: French website word cloud 

1495 HERON ROAD AS WE HEARD IT REPORT 
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5. Next Steps  

a. Public Advisory Committee 

CLC is  a Public Advisory Committee (PAC) to engage neighbourhood residents who are interested in 
contributing to the development in their community.  

PAC members will represent a diverse group of community stakeholders who will provide input to 
enhance the land use planning, design concept development and future re-development of the site.  
The PAC members will work with CLC on the vision, concepts, and planning of the site. The PAC 
members’ comments will be brought back to the consultants to be incorporated into the plan.  

Meeting 1: Information Meeting (August 16, 2021) 

Meeting 2: Vision Statement Completion and Concept Plan Options Review (Fall 2021) 

Meeting 3: Concept Plan Options Review (Fall 2021) 

Meeting 4: TBD (Winter 2022) 
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Appendix 1 – 1495 Heron Road Map 
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Appendix 2 – Email and Social Media Feedback 

Twitter Post received on March 26, 2021 at 9:22 AM 

Comment received by email on March 28, 2021 at 1:48 PM 
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Question received by email on March 29, 2021 at 3:33 PM 

Twitter Post received on March 29, 2021 
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Twitter Post received on March 30, 2021 

Comment received by email on March 31, 2021 at 2:52 PM 
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Twitter Post received on April 1, 2021 at 8:11 PM 

Twitter Post received on April 1, 2021 at 8:35 PM 
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Twitter Post received on April 2, 2021 at 10:13 AM 

Question received by email on April 6, 2021 at 7:33 PM 
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Comment received by letter on April 25, 2021 
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Comment received by email on April 26, 2021 at 11:24 AM 

Comment received by email on April 28, 2021 at 4:05 PM 
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Twitter Post received on May 1, 2021 at 10:17 AM 
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Appendix 3 – Social Media Posts 

CLC Twitter Posts: 



26 

 
1495 HERON ROAD AS WE HEARD IT REPORT 



27 

 
1495 HERON ROAD AS WE HEARD IT REPORT 



28 

 
1495 HERON ROAD AS WE HEARD IT REPORT 



29 

 
1495 HERON ROAD AS WE HEARD IT REPORT 

Facebook Posts: 



30 

 
1495 HERON ROAD AS WE HEARD IT REPORT 



31 

 
1495 HERON ROAD AS WE HEARD IT REPORT 



32 1495 HERON ROAD AS WE HEARD IT REPORT 



33 1495 HERON ROAD AS WE HEARD IT REPORT 



34 

 
1495 HERON ROAD AS WE HEARD IT REPORT 

This page has 
been 
intentionally left 
blank.


	As We Heard It Report - 1495 Heron Road Public Engagement 
	Table of Contents 
	1. Introduction 
	2. Canada Lands Company CLC Limited 
	3. Project Overview 
	a. Site Context 

	4. Virtual Public Engagement 
	a. Approach 
	b. Public Outreach 
	c. Website Content 
	Section One: About the Site 
	Section Two: Videos 
	Section Three: Discussion Forum 
	Section Four: Timeline 
	Section Five: Frequently Asked Questions 

	d. Feedback 
	e. Themes 
	1. Sustainability, Open Space 
	2. Commemoration, Heritage and Building Preservation 
	3. Mid-Rise Residential Development 
	4. Community Amenities 
	5. Affordability 

	f. Stakeholder Engagement Summary 
	g. Word Cloud 

	5. Next Steps 
	a. Public Advisory Committee 

	Appendix 1 – 1495 Heron Road Map 
	Appendix 2 – Email and Social Media Feedback 
	Appendix 3 – Social Media Posts 




